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Women in Ghana do 
approximately ten times the 
amount of care work men do 
and have signicantly longer 
workdays overall. Ghanaian 
women in the communities that 
the Promoting Opportunities for 
Women Empowerment and 
Rights (POWER) project is 
being implemented report 
considerably less decision 
making power than men over 
social and economic assets, 
access to labour-saving 
equipment, or access to basic 
facilities and utilities. 

Women perform the vast 

majority of Unpaid Care Work 

(UCW), that is, everything from 

laundry to cooking, shopping, 

cleaning, and caring for 

children and the elderly, while 

also participating in agriculture 

and non-farm economic 

activities. Ghanaian men enjoy 

much more leisure time than 

women, who consequently 

have little opportunity to 

participate in public life, pursue 

education, participate in 

political activities or engage in 

their own betterment. 

In an effort to address the 

denial of women's civil rights 

caused by the unequal 

distribution of work, ActionAid 

is implementing the POWER 

project.  

A key premise of the project is 

that women will only have the 

time to bring Climate Resilient 

Sustainable Agriculture (CRSA) 

into practice if the burden of 

Unpaid Care Work is 

recognised, reduced and/or 

redistributed and if they have 

the means to insist on and 

enforce their own civil rights. 

CRSA is a practice that 

ActionAid developed to 

increase people living in 

poverty's incomes and food 

security, while equipping them 

to deal with the consequences 

of the changing climate. 

Reducing Unpaid Care Work 

frees up time that women may 

use to learn and practice 

CRSA, which has the potential 

to boost yields and create 

surpluses to sell, a rarity in the 

project implementing 

communities. CRSA would 

thereby facilitate women's 

economic empowerment, 

which can in turn build political 

empowerment and ultimately 

lead to greater gender equality.

The project has four 

intermediate objectives:

1. By the end of 2020, 

6,400 rural women are 

organised and are able 

to demand their rights 

as farmers and 

caregivers and have 

greater inuence in 

their household and 

communities.

2. By the end of 2020, 

women's UCW is more 

highly valued within 

households, 

communities and 

government, more 

evenly distributed 

within households, and 

hours spent by women 

on UCW is reduced, 

resulting in more free 

time for women to 

engage in social, 

economic and political 

activities.

3. By the end of 2020, 

6,400 rural women 

have more secure and 

sustainable access to 

markets and productive 
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resources leading to 

increased income. 

4. Greater visibility of 

intersections of CRSA, 

women's UCW and 

women's economic 

participation leads to 

changes in policy and 

practice by sub-

national, national, 

regional and 

international 

stakeholders by 2020.

The purpose of this Baseline 

Study was to collect, analyse, 

and report information related 

to Unpaid Care Work and the 

introduction of CRSA 

techniques into the work 

practices of rural women in 

Ghana. 

The data collection effort 

focused on women and men's 

attitudes, knowledge and 

behaviours related to women's 

empowerment; women and 

men's access to assets; 

women's Unpaid Care Work 

burden; and agricultural 

practices in general.  

Project staff, policy makers, and 

ActionAid Global will use the 

information included in the 

study to: 

1. Design project 

interventions 

2. Measure impact during 

the project's 

implementation and at 

its conclusion

3. Advocate for 

improvements in 

women's rights

4. Inform ActionAid's 

future strategy 



Ghana Country Report Ghana POWER Baseline Study 3

>>>>>>



Ghana Country Report Ghana POWER Baseline Study 4

>>>>>>



Ghana Country Report Ghana POWER Baseline Study 5

>>>>>>



Ghana Country Report Ghana POWER Baseline Study 6

>>>>>>



Ghana Country Report Ghana POWER Baseline Study 7

>>>>>>



Ghana Country Report Ghana POWER Baseline Study 8

>>>>>>



Ghana Country Report Ghana POWER Baseline Study 9

>>>>>>



Ghana Country Report Ghana POWER Baseline Study 10

>>>>>>

Many societies around the 

world persist in the traditional 

view that housework and care 

giving activities are women's 

work, while men should focus 

on income-generating activities 

and the self-improvement that 

facilitates those activities.  

Thus, women in these societies 

are frequently denied control of 

resources and face obstacles 

to realizing their potential as 

income earners, citizens, and 

human beings. 

ActionAid seeks to participate 

in transitioning these societies 

away from this view. ActionAid 

works to create this transition 

through the economic and 

political empowerment of 

women. The rst step in 

creating this transition is to 

address the unequal and 

burdensome workload that 

women bear. Women's unequal 

workload “imping (es) upon 

education, restrict(s) 

opportunities for paid work, 

put(s) women at greater risk of 

gender-based violence and 

limit(s) women's participation in 

decision-making spaces that 

affect them.”

ActionAid seeks to empower 

women in four countries 

through the ve-year POWER 

project. The POWER project's 

purpose is to “increase the 

income of 21,000 women in 

Ghana, Rwanda, Bangladesh 

and Pakistan and their ability to 

control their income, through 

practicing Climate Resilient 

Sustainable Agriculture, better 

access to markets and 

reducing, recognizing and 

redistributing their Unpaid Care 

Work.”  Specically, POWER 

focused on four integrated 

areas:

1. The empowerment of 

women at household 

and community level, 

raising awareness of 

and claiming their 

rights; 

2. The recognition, 

redistribution and 

reduction of Unpaid 

Care Work which keeps 

women in the private 

sphere; 

3. The increase of 

women's access to 

productive resources, 

markets and 

knowledge of 

sustainable practices, 

which will ensure 

women continue to 

have a livelihood in the 

longer term, and;

4. Effecting policy and 

institutional change to 

provide an enabling 

environment that 

supports women's 

economic 

empowerment.

As a rst step in implementing 

the POWER programme, 

ActionAid hired the International 

Solutions Group (ISG) to 

conduct a baseline study. The 

outputs of the Baseline Study 
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include individual country 

reports and a summary global 

report incorporating data for 

the four countries. This 

document is the Baseline Study 

for Ghana. 

The purpose of the Baseline 

Study was to “collect qualitative 

and quantitative data on 

attitudes, knowledge and 

behaviours related to women's 

empowerment, Unpaid Care 

Work and access to 

sustainable resources and 

markets in Ghana, Rwanda, 

Bangladesh and Pakistan.” 

ActionAid will use the results of 

the Baseline Study to design 

POWER activities under its four 

objective areas and to build a 

monitoring and evaluation 

system. 

The Baseline Study results will 

also serve as a point of 

comparison so that ActionAid 

can measure POWER's 

achievements when the project 

is complete.  

The following sections of this 

Baseline Study detail the 

methodology that ActionAid 

and ISG designed to collect 

data, the ndings produced 

through the analysis of that 

data, and ISG's recommended 

areas of focus for POWER's 

initiatives.  
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