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 I got trained in how to make soap. I produce liquid 
soap and supply to various washing bays, institutions, and 
shops. In fact, I earn more than what I am paid for my services 
as a waitress. I produce about 200 bottles of soap every 
month and earn about GH¢1,500.00. I am grateful to 
ActionAid for helping me nd a sustainable and fullling 
livelihood. But I have decided to continue to render my 
services in the hospitality industry where I raise awareness 
among my colleagues about their labour rights and politely 
call customers to order to desist from harassing ladies as 
their bodies are distinct from the services they render. I have 
also been part of the YUW voices advocating for Ghana to 
rat i fy ILO C190 to guarantee violence-free work 
environments. It has been a life changing process for me and 
many young women and we are grateful to ActionAid and its 
supporters

















(SHWFM), Women in Agriculture Platforms 
(WAPs), Female Extension Volunteers (FEV), 
Young Urban Women Movement (YUWM), 
Activista (Youth Activist Network), Girls 
Empowerment and Advocacy Platforms 
(GEAPs) also known as Girls Clubs, Young 
Female Platforms (YFPs) and Community 
Based Anti-violence Teams (COMBATs). 
Global Platform Ghana(GPG) which is the 
training and Youth division of ActionAid 
G h a n a  h a s  b e e n   i n s t r u m e n t a l  i n 

strengthening the capacity of  youth-led 
social movements, initiated innovative youth 
led project on artistic activism and provided 
tailored trainings to AAG partners on 
Leadership, effective campaigns, business 
skills, governance and  Modern slavery 
prevention. 
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